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E.g. diabetes – Google user wants useful information written by someone who knows 
what they are talking about. E.g. doctor, nurse, someone with diabetes. Google wants to 
provide that so the Google user keeps coming back. Neither want to find a site made up 
from articles copied from other sites.  (These are designed so that a the site owner 
makes a few pence every time someone clicks on an advert). The trouble is that by using 
SEO tricks, the poor quality sites used to appear higher in Google than the quality ones. 
So Google is constantly updating its algorithms (calculations) to keep the quality content 
at the top.
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Clean and tidy site – can be tricky for beginners as you can’t tell necessary code from 
unnecessary junk, but a good web designer will keep your code ‘clean’. Wordpress is also 
good if you don’t add too many unnecessary plugins and other bits of code. Template 
site builders vary, but this is something to look for in reviews when you’re choosing one. 
One thing you can do is pick an easy to navigate structure for your pages (more on next 
page)
Links – Google considers pages that are popular to be important and a sign that a page is 
popular is the number of links ‘pointing at’ it.
Keywords – tell Google what the page is about
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1. Pre 2011, the advice was to avoid doing this because the words ‘click here’ told the 
search engines nothing about the subject of the page. (it contained no keywords).

2. Pre 2011, this was the recommended way of using anchor text but now you should 
use exact match keywords only some of the time. Now, it’s best to use a 
combination of different words in anchor text e.g. sometimes “how to write a Kindle 
book”, others “Kindle”, even “Click here” sometimes. Make it look natural.

3. Showing the link in red and the anchor text in green. This is what Google will ‘see’.
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Anchor text: experts vary, but some say more like 5% -20% should be an exact keyword 
match
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Keyword examples:
‘Mumpreneur’ – 1900 monthly local searches, low competition but look at page 1 of 
Google and it would be hard for me to appear there.
‘Business mum’ – 1000 monthly local searches, look at page 1 of Google and Jane 
Hopkins of Mums Club has already cleaned up with this one! 
‘Business ideas for mums’ – high competition, 170 monthly local searches but I’m at 
number 1 on page 1. 170 UK searches per month might not seem much but they are 
highly targeted and clicking through to a very useful post which I hope they may 
bookmark and share. And it’s just 1 post. I could do this for many posts.

So….
• Keywords can be deceptive, you need to do your research
• Look at your competition on first page of Google, not in the keyword tool.
• Think about the human side (e.g. journalists and marketers use the word 

‘mumpreneur’ but mums looking for work from home probably don’t)
• If you don’t stand a chance with the keyword, try a keyphrase instead e.g. I wrote a 

post called ‘do I need a business bank account?’
• Get inside the heads of the Googlers. What will they type when they are in ‘buying 

mode’? Often likely to be the actual product name or use a word like ‘buy’ or even 
‘emergency’! It’s sometimes Ok to get people to your site using free info, but if that’s 
all they ever want it’ll be hard to make a sale.
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Consider working on your website before you start an SEO campaign. No point in getting 
people to your site if they click away after 10 seconds.
People rarely buy the first time they arrive at your site. They need to grow to like and 
trust you first, whichi s where capturing their email and then using email marketing is so 
important.
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